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U.S. Exportsof Frozen Potato Fries
Continue To Rise
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The outlook for U.S. frozen potato fry exportsis positive as foreign demand continuesto expand. Both quantity
and vaue of U.S. frozen potato fry exports attained records of dmost 499,000 metric tons and $356 millionin
marketing year 2000/01. During the past 10 years, the quantity and value of U.S. frozen fry exports have
consstently increased, particularly to some East Asian countries, where the number of quick service restaurants
has expanded significantly. In 2000/01, East Asian countries accounted for over 80 percent of U.S. fry exports.
Japan aone accounted for about 44 percent of U.S. fry shipments followed, by China/lHong Kong, Republic of
Korea, Mexico, and Tawan. Thetop five export markets for frozen potato fries ten years ago were Japan, the
European Union, Republic of Korea, ChinalHong Kong, and Taiwan. Expangon of the internationd fast food
industry, product quadlity, risng incomes, tariff reductions, and ongoing Market Access Program activities should
continue to propel demand for U.S. potato fries.

[Check Out the New U.S. Trade Internet System Website. Goto
http:/Mww.fas.usda.gov/ustrade]
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Export Summary
October 2001

U.S. exports of horticultural products to al countries in October 2001 totaed $1.06 billion, down 2
percent from October 2000. The only categories with increases in October were processed vegetables
(up 9.7 percent to $160 million), fresh fruit (up 3.9 percent to $179 million), and essentid oils (up 7.1
percent to $52 million). All other categories declined, with double-digit declinesin wine and beer (down
23 percent to $60 million) and fruit and vegetabl e juices (down 15.8 percent from October 2000 to $52
million).

October exports to Canada, the largest market, were down less than 1 percent from October 2000 to
$263 million. Exportsto the European Union (EU) were down 9 percent to $253 million, while shipments
to Japan were down 6 percent to $136 million. Exportsto Mexico rose 17 percent from October 2000
to $98 million. Exports to Maaysia showed the most dramatic jump for October 2001, up 50 percent
from October 2000, to $12 million. Exportsin October 2001 to Korea rose 18 percent to $22 miillion,
while exports to Singapore rose 16 percent to $12 million, and exports to Venezuela rose 48 percent to
$11 million. October 2001 exportsto Taiwan and Chinadropped to $33 million and 13 million, down 12
percent and 2 percent, respectively, from October 2000.
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New U.S. Trade Internet System Facilitates Public Accessto Trade Data

The public now has unlimited access to the most up-to-date data on U.S. exports and imports of
agricultura, fishery, and forestry products, to the 10-digit Harmonized System (HS) classification code
level. TheU.S. Trade Internet System dlows users the flexibility to customize their data searches and
save their criteriafor repeated use. Users can obtain vaue or volume data for selected HS codes or
commodity groupings to track trends going back to 1989.

To view the Ste go to http://www.fasusda.gov/ustrade/
For more information on the U.S. Trade Internet System, e-mail usthelp@fas.usda.gov

To access FAS Attache Reports on line, please go to the following Internet address:
Http:// www.fas.usda.gov/scriptsattachrep/default.asp

Searchthrough the country and market reports prepared by FA S attaches covering over 20 horticultural
and tropical product commodities and nearly 130 countries.

What's New on the Homepage?

The Horticulturd and Tropica Products Divison now updates its homepage weekly to bring the latest
informationto the public as efficiently aspossble. The Ste containsinformation on policy and technica
developments affecting trade in horticultural commodities, salected reports submitted by FAS oversess
offices, and specid reports. For further information, please contact Nancy Hirschhorn (202) 720-2974.
Go to http:/mww.fas.usda.gov/htp/.
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Situation and Outlook for Frozen Potato Fries
|

In 2001/02, frozen potato fry exports from the 3 major exporting countries, the United
States, the Netherlands, and Canada, are forecast at arecord 2.4 million tons, 8 per cent
above the previous year’s shipments. The United States and Canada are expected to
register small export gains in 2001/2002 while exports from the Netherlands are
anticipated to decline. After a decade of record export gains, U.S. frozen potato fry
exports continue to grow but at a dower pace, registering $356 million and 499,003 tons
in 2000/2001. U.S. fry exportsareforecast to increase 5 percent in 2001/2002. Rising
per capitaincomesin many countries, expansion by multinational fast food companies, and
Market Access Program activities, are expected to continue to spur demand for frozen
potatofries. Canadian exportsin 2000/01 increased lessthan 3 percent to 634,297 tons
compared to the 20 percent increase ayear earlier. Thechangereflects, in part, sower
growthin overall frozen potatofry production in Canada. Canadian potatofry exportsare
forecast toincreaseto 670,000 tonsfor 2001/2002. The Netherlands exportsof frozen
potato fries increased by 10 percent in 2000/2001 to 1.3 million tons. The increase in
export volumewaspartly achieved by clearing stocks. For 2001/2002, Dutch exportsare
forecast to decline to 1.25 million tons as a result of the poor weather and reduced
acreage.

United States

The U.S. potato crop is estimated at 23.3 million tons for 2000/01, up 7 percent from last year’ s crop of
21.6 milliontons. Harvested areg, at 1.35 million acres, gained 1 percent from the previous year. 1daho,
Washington, Colorado, Oregon, and Cdiforniahad increasesin production while Wisconsin experienced
adeclinein production. The Western states account for about 67 percent of total U.S. potato production,
with Idaho and Washington being the two largest producers.

About 56 percent of U.S. potato production was diverted for processing, of which 29 percent was utilized
to produce frozen potato fries. Today, Russaet Burbank is the main variety grown for the production of
frozenpotato fries. Thefood service sector accountsfor 90 percent of U.S. frozen potato fry consumption
while retail accounts for the remaining 10 percent. With ardatively large U.S. potato crop and a steady
domestic demand for fries, U.S. frozen potato fry production in 2000/2001 was 3.7 million tons, up from
last year'sleve of 3.5 million tons. U.S. frozen potato fry production is forecast at 3.55 million tons for
2001/2002, given the expected decline in acreage.

January 2002 6 World Horticultural Trade &
U.S. Export Opportunities



After adecade of record export gains, exportsin 2000/01 were 499,003 tons, up from the previousyear’ s
level of 463,890 tons. 1n2001/02, U.S. exports of frozen fries are projected to increase to 525,000 tons
(or 14 percent of domestic fry production), up dightly from the previous year of 499,003 metric tons.

The top 5 U.S. french fry markets accounted for nearly 76 percent of 2000/2001 shipments. These
markets were: Japan, with 45 percent of total exports; China/lHong Kong at 12 percent; South Koreaand
Mexico at 7 percent; and Taiwan a 5 percent. The top five export markets for frozen potato fries ten
years ago were Japan, the European Union, South Korea, ChinalHong Kong, and Taiwan.

While Jgpan continues to be the largest market for U.S. frozen potato fries, exports in recent years have
leveled-off . The United Statesis well positioned with a market share of 89 percent. Thisislargely due
to the aging population, dowdown in the expangon in the fast food industry, and Japan' s long recession.
Chinaisan emerging market with enormouspotential. The combination of abooming economy and market
reforms isgenerating astrong demand for variety and convenienceinfood products. Thefast food segment
continues to develop rapidly with an estimated annua growth at 20 percent. The U.S. hasamarket share
of 97 percent in China.  Opportunities for export expansion of frozen potato fries are strong in South
Korea, ashotdl, restaurant and indtitutiona sales continueto grow. U.S. exports have benefitted from this
growth, which averaged 10 percent annudly throughout the 1990's. Over the next decade, restaurant
growth will leve off, to approximately 2 to 4 percent annudly. The gtrength of Mexico's economy
continues to stimulate growth in the food service sector and demand for U.S. frozen potato fries. As
elsawhere, U.S. exports of frozen potato fries to Mexico owe the growth to the expansion of fast food
outlets. The fast food sector is stagnant due to the downturn in the economy and the earthquake in 1999.

The United States aso exports to Europe, particularly to the United Kingdom, but exports have dways
been errdtic and relatively smal in comparison to other key markets. U.S. exports generdly occur when
potatoes are in short supply in Europe, such asin 1998/99, when U.S. fry exportsto the European Union
were 16,010 tons. In generd, transportation costs for frozen potato friesfrom the U.S. Pacific Northwest
are far too high to be economicaly feasible,

Expansion of the internationd fast food industry, product quadlity, risng incomes in many countries, and
ongoing Market Access Program activities have dl played arole in simulating demand for U.S. frozen
potato fries. Export progpectsfor the next decade are very promising given the sustained expansion of the
internationd fast food indudtry.

Netherlands
The Netherlands potato crop was 7.8 million tons for 2000/01, a dight decrease from last year’s crop,

The harvest expectations for the Netherlands 2001 potato crop are lower then the 2000 crop given the
poor wesather, continued problems with bacteria wet rots, and reduced acreage. The acreage for the

January 2002 7 World Horticultural Trade &
U.S. Export Opportunities



“bintje’ variety, the potato used by the Netherlands potato fry producers, isexpected to declinein the near
future. The “bintje” variety has aways been preferred by processors because it is relaively smple to
cultivate and can be used for multiple purposes. However, the Netherlands Dutch processors are
increasing relying on other varieties rather than the “bintje’ variety dueto its quality and crop uncertainty,
insufficient length, and increasing consumer concerns about reliance on pesticides.

The Netherlands hasthe largest industria frozen potato fry productionin Europewith frozen fry production
for 2000/01 at 1.4 million tons, an 11-percent increase from the previousyear. The production of frozen
potato fries for 2001/02 is forecast a 1.35 million tons. Frozen potato fry production accounts for 80
percent of total processing, whiledried products, snack and various other products make up the remaining
20 percent.

The Netherlandsisby far the largest exporter of frozen potato fries. In 2000/01, the Netherlands exports
totaled 1.3 million tons and for 2001/02, exports are forecast at 1.25 million tons. Theincreasein export
volume was partly achieved by clearing socks. Theindustry dependslargely on export demand, asalmost
97 percent of production is sold in foreign markets -- mogly in the European Union (EU). The United
Kingdom, Germany, France, and Italy account for 75 percent of the Netherlands exports. The strong
growth of American fast food chainsin Europe continues to help drive exports of the Netherlands frozen
potato fries. Albeit shipments to non-EU countries are very smdl, exports to these countries continue to
grow. Russa, Brazil, and the Middle East are the largest export markets outside the European Union.

Imports of frozen potato friesinto the Netherlands have remained small, accounting for lessthan 5 percent
of tota Dutch supply.

Canada

Canadian potato farmers continue to expand planted areabut at adower pace than previousyears, up less
than 1 percent from the planted area a year earlier. Although the officid production estimates have not
beenreleased for the 2001 crop, early indications are that potato production may not reach last year’ slevel
of 4.6 million tons. Some mgor potato regions of Canada experienced prolonged periods of dry weather
during the 2001 growing season. Preiminary estimates from Prince Edward Idand, Canada s leading
potato producing province, indicated that production during 2001 would be 20 to 50 percent lower than
the 2000 crop.

Canadian production of frozen potato fries continued to expand during 2000/01, but at a reduced pace
fromthe double digit growth during the 1990s. Canada s fry production rose gpproximately 2 percent in
2000/01 t0 1,070,000 tonsand isforecast to increase by approximately 2 percent to 1.1 million tons for
2001/02. The dowdown can be attributed to a dowdown in plant congruction, but further expanson is
anticipated as processors plan to invest heavily in new potato processing plantsin the western provinces.
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Canadian frozen potato fry producers increasingly depend on exports for additiond sales. Exportsin
2000/01 increased lessthan 3 percent to 634,297 tons compared to the 20-percent increase ayear earlier.
The change reflects, in part, dower growth in overdl frozen potato fry production in Canada, asthe
investment in new processing plantsdowed. Canadian exports to the United States accounted for more
than 87 percent of total frozen potato fry exportsin marketing year 2000/01. During this period, exports
of fries to the United States grew less than 5 percent to 551,455 tons, valued at U.S. $369.6 million.
Canadianfry exports areforecast at 670,000 tonsfor 2001/02. Construction of new processing facilities,
contracts to supply mgor U.S. fast food companies, and alower-vaued Canadian dollar continue to fuel
the growth in export demand. Other Canadian export markets include Japan, Venezuda, the Philippines,
and Tawan. Anincreasein exportsto Japan is expected, given Canada s competitive prices.

Canadian imports of U.S. frozen potato friesincreased 2000/01. However, given Canada’ s modern and
expanding frozen potato fry industry, which is a*producer-for-export” oriented industry, the demand for
imported friesisrelatively week. 1n addition, continued wesknessin the Canadian dollar, which hasfalen
more than 13 percent againgt the U.S. dollar over the past four years, is a disincentive to importers.

Audtralia and New Zealand

Although newcomers to the world potato fry trade, Austrdia and New Zedland exports of frozen potato
frieshave gained momentum. In 2000/01 the two countries exported approximately 45,000 tons, up from
the previousyear’ sleve of 25,000 tons, and nearly four timestheir level just threeyearsprior. They export
primarily to the Southeast Asian region.

TheFAS Attache Report search engine containsreportson the Frozen Potato Fry industriesfor
2 countries, including, Canada and the Netherlands. For further information on supply,
distribution, trade,and U.S. marketing opportunities, contact Ted Goldammer at 202-720-8498.)
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FROZEN POTATO FRIES: PRODUCTION, SUPPLY, AND DISTRIBUTION IN SELECTED COUNTRIES
(Metric Tons)

Country/ Beginning Production Imports Total Supply Exports Domestic Ending
Marketing Year 1/ Stocks and Distribution Consumption  Stocks
Canada
1997/98 45,000 860,000 27,733 932,733 447,677 435,056 50,000
1998/99 50,000 910,000 23,984 983,984 516,240 427,744 40,000
1999/00 40,000 1,020,000 13,673 1,073,673 618,978 429,695 25,000
2000/01 25,000 1,050,000 17,120 1,092,120 634,297 432,823 25,000
2001/02 F 25,000 1,090,000 15,000 1,130,000 670,000 435,000 25,000

Netherlands 2/ 3/

1997/98 0 1,267,000 46,000 1,313,000 1,149,000 165,000 0
1998/99 0 1,253,000 56,000 1,309,000 1,161,000 147,000 0
1999/00 0 1,274,500 102,000 1,376,500 1,179,000 198,000 0
2000/01 0 1,419,500 158,000 1,577,500 1,306,000 272,000 0
2001/02 F 0 1,350,000 125,000 1,475,000 1,250,000 225,000 0
United States 4/ 5/ 6/
1997/98 463,662 3,283,804 338,758 4,086,224 424,570 3,191,646 470,008
1998/99 473,542 3,565,812 367,502 4,406,856 473,238 3,495,465 438,153
1999/00 444,028 3,497,555 464,966 4,406,549 463,890 3,520,899 421,760
2000/01 421,760 3,664,031 495,059 4,580,850 499,003 3,590,386 491,461
2001/02 F 491,461 3,550,000 520,000 4,561,461 525,000 3,561,461 475,000

TOTAL
1997/98 508,662 5,410,804 412,491 6,331,957 2,021,247 3,791,702 520,008
1998/99 523,542 5,728,812 447,486 6,699,840 2,150,478 4,070,209 478,153
1999/00 484,028 5,792,055 580,639 6,856,722 2,261,868 4,148,594 446,760
2000/01 446,760 6,133,531 670,179 7,250,470 2,439,300 4,295,209 516,461
2001/02 F 516,461 5,990,000 660,000 7,166,461 2,445,000 4,221,461 500,000

1/ July-June Marketing Year

2/ No published stocks data.

3/ PS&D figures are arithmetically derived.

4/ Stocks data from the USDA/National Agricultural Statistics Service Cold Storage Report.

5/ Export and import data from U.S. Bureau of Census with 2001/02 forecasts from industry sources.

6/ Production figues are derived from USDA/National Agricultural Stat. Service Potatoes 2000 Summary Report.
A conversion factor of 0.55 is used to estimate frozen potato fry production based on the potatoes utilized for
processing.

F = forecast
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World Trade Situation and Policy Updates

USDA/APHI S Bans Imports of Spanish Clementines

Effective immediatdy, APHIS has banned imports of clementines from Spain due to live detections of
Mediterraneanfruit fly larvae. Live detectionswerefound and confirmedinfood storesinthree U.S. Sates
(NC, MD, LA). An unconfirmed detection was dlegedly reported in lowa, aswell. Thisban gppliesto
dl shipments that have not left the port and shipments thet are in trangt from Spain. The increased
presence of Mediterranean fruit fly is being attributed to warm weether during the growing season. The
APHIS ban comes at the height of the Spanish clementine shipping season.  During October-December
2000/01, U.S. imports of clementines'mandarins totaled 64,389 tons, representing 82 percent of thetota
for wholeyear. December alone accounted for 41 percent of thetotal. Thetotal for 2000/01 was 78,502
tons, valued at $100.2 million.

Spanish Citrus ProducersLikely to Seek Legal Action

In response to the USDA decision to hat imports of clementines from Spain, the Spanish producers
association “Intercitrus’ has stated it plans to seek legal action. The United States halted imports from
Spain when live Mediterranean fruit fly larvae were detected in the imported clementinesin severd U.S.
dates. Intercitrusissued a statement noting that " Spanish exporters are complying with al aspects of the
cementine export protocol to the United States, which includes quarantinesto diminate live M editerranean
fruit flies" Industry officids estimate that Spanish farmers and exporters could lose as much as US$54
million as aresult of the ban. The United States exported $591 million of agricultural products to Spain
in fiscal year 2001.

Colombia GrantsImport Approval to Applesfrom Michigan

The Colombian Plant Hedlth Office (ICA) has approved imports of apples originating from the state of
Michigan. For thisseason only, ICA haswaived the mandatory sitevist, whichisrequired under theterms
of the U.S./Colombia work plan for exporting apples. Instead, ICA decided to apply the surveillance and
control programsthat arein place in other U.S. approved saesfor oneyear in Michigan, withastevists
to follow before the next export season, if Michigan's gpple shipments to Colombiaareto continue. The
approval of shipmentsfrom Michigan will likely expand overdl U.S. gpple sdesto the Colombian market.
In marketing year 2000/01 (July-June) total U.S. apple exports to Colombia totaled 4,420 tons, vaued
a nearly $2 million.

Mexico Reauthorizes Portsof Entry for U.S. Apples

On December 14, 2001, Mexico's Secretariat of Treasury announced the reestablishment of the ports of
Mexicdi, Nuevo Laredo, and Veracruz asofficid portsof entry for gpplesfromthe United States. Mexico
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also added the port of Tuxpan asan officid border crossing. Thisaction increasesthetotal number of ports
authorized to import U.S. apples from five to nine, including Ciudad Juarez, Nogdes, Ciudad Reynosa,
Manzanillo, and Tijuana, which were authorized in June 2001. On June 29, 2001, Mexico diminated
access for U.S. gpples through the ports of Mexicdi, Nuevo Laredo, and Veracruz. The announcement
was part of Mexico's efforts to control aleged unfair practices involving gpples coming from the United
States. Mexico isthe top destination for U.S. gpples, with salesin marketing year 2000/2001 (July-June)
totaing nearly 225,000 tons, vaued a $125 million.

New Wine Agreement Reached Between United States and other “New World” Producers

A Mutud Acceptance Agreement (MAA) on Oenological Practices has been signed by the United States,
Canada, Audrdia, Chile, and New Zedand. The MMA promotes greater internationd wine commerce
and eases trade barriers for U.S. wine. Under the agreement, each country will permit the importation of
winesfrom every other signatory country aslong asthesewines are madein accordancewith the producing
country'sdomestic laws, regulations and requirements on oenological (winemaking) practices. The United
Statesaready dlowswineimportsif they meet another country's standards, but this agreement ensuresthat
participating trade partners give U.S. wines the same conditions. The agreement will aso establish
trangparency requirements and consultation and dispute-resol ution mechanisms. The agreement does not
limit Sgnatories rights or obligations under the World Trade Organization Agreements. Future work
includes negotiation of a wine labding agreement. Argentina and South Africa participated in the
negotiation of the agreement and have the option to sign it prior to March 31, 2002. U.S. wine exports
equaled $523 million in 2000. Of this total, shipments to Canada were $93 miillion; Audtrdia, $343,000;
New Zedland, $172,000; and Chile, $100,000.
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Organic Updates

U.S./Japan Organic Equivalency Talks Begin

Discussions between USDA and Jgpan’s Minigtry of Agriculture, Forestry and Fisheries (MAFF) began
November 5-9, 2001, in Tokyo. Three topics were addressed during the mestings. approaches to
exporting organic products to Japan, the U.S. enforcement program for organic products, and the U.S.
permitted materials program. The two parties agreed to continue discussions, in Tokyo, from December
5-7, 2001.

France: A Competitor and Market for U.S. Suppliers

In 2000, organic food salesin France were estimated at $1 billion and are expected to reach $2.4 billion
by the year 2003. In 1999, the French Ministry of Agriculture budgeted $16 million to convert farmland
to organic production. Thisprogram, financed 50/50 by the EU and the French Government, wasingtituted
to simulate organic agricultura production with the goa of making France the leading European supplier
of organic food and products by the year 2010.

The French organic livestock and poultry sectorsare at record level production. Other domestic organic
products enjoying strong demand are grains, oilseeds and organic proteins, cereds, dairy products, fresh
and processed fruits and vegetabl es, baby foods, and, to alesser extent, wine. French supermarket chains
account for amogt haf of organic food sdes. The remaining haf is split among health food stores, direct
sales, and open air organic food markets.

French concerns about hedth and food safety issues are driving demand for organic food products.
Current French production cannot meet the demand, especidly for vegetables and milk. As a result,
French imports of organic food products have risen steadily. French processors are in need of organic
ingredients such as exatic fruits, nuts, honey, milk, and grains for animal feed.

Danish Organic Feed Found to Contain Genetically M odified Organisms (GM Os)

Since January 1, 2001, the Danish Plant Directorate under the Ministry of Food, Agriculture and Fisheries
has been quietly testing organic feed for GMOs. The Danish authorities interpret the EU organic feed
regulaions as not dlowing GMOs. Therefore, Danish organic feed is required to be entirely organic.
However, the results of the most recent test, published August 1, 2001, found organic feed sampled from
eight Danish feed companies revealed traces of GMOs.

To emphasize the seriousness of this offense, the Danish Minigter of Food, Agriculture and Fisheriesfined
two firms. The Minigter, Ritt Bjerregaard, has written to her European colleagues to encourage
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them to intengfy their controls. The Netherlands dlows up to one percent of GMOsin their organic feed
and dthough Sweden has a zero tolerance level, they do not randomly test organic feedsfor GMOs. The
Miniger wantsto change legidation in order to be ableto publish the names of the companies, thusforcing
them to be more cautious and eager to secure GMO free organic feed. The feed producers, on the other
hand, have stopped selling organic feed at fixed prices until athreshold is accepted. The Minidiry is now
planning another series of random samples for food containing soybeans and corn products.

The representative for the Organic Service Center stated that GMOs are likely to be found in organic
soybeans, since they are transported in the same ships that transport conventiona beans.

German Organic Markets Boom as a Result of BSE Crisis

The European BSE crigs gave a big push to the demand for organic foods. The German public believes
that organic products provide ageneraly higher level of food safety, isgood for consumer hedlth and good
for the environment. The current German government supports a program to convert 20 percent of
German production area to organic production, a challenging god. For the consumer, a new nationa
organic sed has recently been launched, which can be gpplied to both domestic and imported organic
foods.

The size of the organic market is estimated at 1.8 hillion in 2001, which is about 1.6 percent of the total
food market. A longer term average annua increase of ten to fifteen percent is forecast. Growth will
appear mainly in fresh products such asfruits and vegetables, dairy products and meats. Sincetheinterest
in organic products is growing, Europe-wide, demand for raw materials and processed goods outpace
supplies. Traditiond food retail chains are dso investing in this market ssgment.

Bearing the Fruit: FAO Study Urges Countriesto Develop Organic Mar ket—With Caution

According toanew FAQO report titled “World Marketsfor Organic Fruit and V egetables,” the organic fruit
and vegetable market offerssignificant potentid for countriesto increasetheir export earningsand diversity
their agricultura base. “Strong and steady growth in the sales of organic foods have provided these
products with aviable and va ue-added market niche,” said the 312-page report, jointly published by the
FAOQ, the Internationd Trade Centre, and the Technica Centre for Agricultura and Rura Cooperation.
The report providesdetail ed information about the demand in theworld’ slargest organic markets, anayzes
the prospects for further growth and lists contact information for organizations in the organic sector,
references, and web pages.
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Export News and Opportunities

Areyou interested in exporting but hesitating becauise you are concerned about getting paid? If so, do not
overlook the hillions of dollars the U.S. Depatment of Agriculture (USDA) makes available to help
facilitate sales to buyersin countrieswhere credit is necessary to maintain or increase U.S. sdlesbut where
financing may not be avallable without credit guarantees. Asof December 7, USDA has made available
$4.5 billionin credit guaranteesto facilitate sa esto sel ected devel oping countries, Western Europe, Japan,
Hong Kong, and Tawan. Invest the time to learn more about the Export Credit Guarantee Program
(GSM-102) and Supplier Credit Guarantee Program (SCGP) to increase your salesand lower your risks.
Use GSM and SCGP to avoid possible importer and foreign bank defaults on payments and ensure that
Americanfarm and food products continueto moveto marketsaround theworld. USDA doesnot provide
financing, but it guarantees payments due to U.S. exportersin case the foreign banks or importers default.
Asof December 7, horticulturd exportershave registered $1.31 millionin salesunder SCGP. InFY 2002,
the SCGP has hel ped to facilitate horticultura sdesto the ChinalHong Kong Region, Korea, Mexico, and
the Southeast Ada Region. Sdes have been registered under SCGP for wine, canned fruit, fruit juice
concentrate, and fresh fruit.

Y oumay learn more about GSM-102 and SCGP regulations, country specific pressreleasesand program
announcements, and aMonthly Summary of Export Credit Guarantee Program Activity on the Internet &t

http:/Mmww.fas.usda.gov/export.html

GSM-102

On November 14, 2001, USDA extended the GSM-102 Program to Jordan and Russa. USDA
authorized $40 million in credit guaranteesfor sales of U.S. agriculturd commoditiesto Jordan under the
GSM-102 program. Fundsavailablefor horticulturd regigrationsis$10 million. The FAS announcement
pertinent to thisallocationis PR-0398-01. USDA dso authorized $20 millionin credit guaranteesfor sales
of U.S. agricultural commoditiesto Russa The FAS announcement pertinent to thisalocationis PR-039%4-
01. Exportersmay apply for credit guarantees on afirst-come, first-served basisto cover sdlesof digible
commodities to the aforementioned markets.

The GSM-102 program makes available credit guarantees for sales of U.S. agricultural commodities
overseas. USDA does not provide financing, but guarantees payments due from foreign banks. USDA
typicdly guarantees 98 percent of the principa and a portion of the interest. The GSM-102 program
covers credit terms from 90 daysto 3 years.

Under the program, once a firm sale exids, the quaified U.S. exporter gpplies for a payment guarantee
beforethe date of export. TheU.S. exporter paysafee cdculated on the dollar amount guaranteed, based
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on aschedule of rates gpplicable to different lengths of credit periods. The CCC-gpproved foreign bank
issues a dollar-denominated, irrevocable letter of credit in favor of the U.S. exporter, ordinarily advised
or confirmed by the financid indtitution in the United States agreeing to extend credit to the foreign bank.
The U.S. exporter may negotiate an arrangement to be paid asexportsoccur by assgningthe U.S. financid
inditutionthe right to proceedsthat may become payable under the guarantee, and later presenting required
documents to that financid inditution. Such documents normally include a copy of the export report. If
a foreign bank fals to make any payment as agreed, the exporter or the assgnee may file a clam with
USDA for the amount due and covered by the guarantee. USDA will pay the U.S. bank and will take on
the respongibility of collecting the overdue amount from the foreign bank.

Supplier Credit Guarantee Program

On November 29, USDA for thefirst time has authorized $50 millionin supplier credit guaranteesfor sdes
in Western Europe Region. The Western Europe Region includes Austria, Belgium, Denmark, Finland,
France, Germany, Greece, Icdand, Irdand, Italy, Luxembourg, Netherlands, Norway, Portugd, Spain,
Sweden and the United Kingdom. The FAS announcement pertinent to this alocation is PR-0426-01.

On November 14, USDA has authorized $20 million in supplier credit guarantees for sdes of U.S.
agricultural commoditiesto Russa  The FAS announcement pertinent to this allocation is PR-0395-01.

The SCGPisunique because it covers short-term financing extended directly by U.S. exportersto foreign
buyers and requires that the importers sign a promissory note in case of default on the CCC-backed
payment guarantee. The SCGP emphasizes high-value and vaue-added products, but may include
commodities or products that also have been programmed under the GSM-102 program.

The SCGP encourages exports to buyers in countries where credit is necessary to maintain or increase
U.S. sdes but where financing may not be available without CCC guarantees. Under the SCGP, CCC
guarantees a portion of payments due from importers under short-term financing (up to 180 days) that
exporters have extended directly to the importers for the purchase of U.S. agricultural commodities and
products. These direct credits must be secured by promissory notes signed by the importers. CCC does
not provide financing but guarantees payment due from the importer.

GSM-102 and SCGP

The following tables present the FY 2001 GSM-102 and SCCP for which USDA has dlocated credit
guarantees for sdles of U.S. horticultural products. The table aso includes horticultural sdes (exporter
goplications received) that have been registered under GSM-102 and SCGP. For most countries and
regions, exporters may apply for credit guarantees on afirst-come-first-served basisto cover saes of any
of theeigible commodities published in FAS program announcement PR 0096-01, i ssued March 20, 2001
or as superseded. The following horticultural products are eligible under the export credit guarantee
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programs:. dried fruit; fresh fruit; frozen fruit; canned fruit; 100-percent fruit juices, fruit and vegetable
concentrates, pastes, pulps and purees, honey; hops or hops extract; beer; tree nuts; fresh vegetables,
canned vegetables; dried vegetables; wine; and brandy. The Generd SdesManager will consider requests
to establish an SCGP and/or GSM Program for a country or region or amend an authorized program to
include horticultura commodities and products that are currently not digible.

(For further information on the SCGP or GSM-102 Program for horticultural commodities,
contact Yvette Wedder burn Bomersheim on 202-720-0911 or Rochelle Foster on 202-720-2936).
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FY 2002 GSM-102 COVERAGE

Announced

Country Allocations

--coverage in millions of dollars--
Algeria 50.00
Baltic Region 15.00
Caribbean Region 120.00
Central America Region 250.00
Central Europe Region 10.00
China/Hong Kong Region 300.00
Dominican Republic 25.00
East Africa 5.00
Egypt 100.00
India 25.00
Jordan 10.00
Kazakhstan 10.00
Korea 330.00
Malaysia 30.00
Mexico 500.00
Morocco 10.00
Philippines 100.00
Poland 25.00
Romania 25.00
Russia 20.00
South America Region 600.00
Southeast Asia Region 90.00
Southeast Europe Region 25.00
Southern Africa Region 50.00
Sri Lanka 35.00
Thailand 100.00
Tunisia 20.00
Turkey 345.00
West Africa Region 14.00
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FY 2002 SUPPLIER CREDIT GUARANTEE COVERAGE

Announced Exporter
Country Commodity Allocations Applications
Received Balance
--coverage in millions of dollars--

Algeria 10.00 0.00 10.00
Baltic Region 20.00 0.00 20.00
Caribbean Region 10.00 0.75 9.25
Central America Region 50.00 11.03 38.97
Central Europe Region 20.00 0.00 20.00
China/Hong Kong Region 50.00 0.01 49.99

Wine (180) 0.01
Egypt 20.00 6.10 13.90

Fruit, Fresh (180) 0.70
India 25.00 0.00 25.00
Israel 20.00 0.00 20.00
Japan 50.00 0.00 50.00
Kazakhstan 15.00 1.42 13.58
Kenya 2.00 0.00 2.00
Korea 50.00 0.34 49.66

Fruit, Canned (180) 0.07

Fruit, Fresh (180) 0.20

Wine (180) 0.07
Mexico 0.00 37.44 (37.44

Fruit, Fresh (180) 0.03

Wine (180) 0.01
Poland 10.00 0.00 10.00
Russia 20.00 0.90 19.10
South America Region 20.00 0.08 19.92
Southeast Asia Region 50.00 46.74 3.26

Fruit, Fresh (180) 0.20

Fruit Juice Concentrate ({L80) 0.01

Wine (180) 0.01
Southeast Balkans Region 75.00 0.30 74.70
Southeast Europe Region 20.00 0.00 20.00
Sri Lanka 10.00 0.00 10.00
Taiwan 50.00 0.00 50.00
Turkey 10.00 0.00 10.00
West Africa Region 35.00 0.90 34.10
Western Europe Region 50.00 0.00 50.00
Yemen 10.00 0.00 10.00
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Top United States Horticultural Product Exports By Value
Ranked In Terms of Highest Value (includes only products with specific commodity definitions)

October October

Commodity FY 1997 FY 1998 FY 1999 FY 2000 FY 2001 FY 2001 FY 2002
--- 1,000 Dollars ---
Almonds 879,032 772,891 696,818 580,815 682,680 119,245 111,475
Essential Oils 622,219 532,623 507,651 591,583 674,715 48,998 52,476
Wine & Wine Prdts. 390,376 510,923 545,287 538,143 548,601 61,052 46,229
Fresh Apples 412,855 328,068 375,869 336,444 414,227 32,893 29,791
Fresh Grapes 313,836 274,953 283,865 332,162 390,322 67,216 73,585
Frz. Potato Fries 294,417 313,209 343,216 339,553 359,945 27,043 25,845
Oranges 308,055 339,114 159,585 268,808 304,406 6,096 5,106
Orange Juice All 305,172 295,564 307,165 290,395 251,043 22,179 14,837
Proc. Tomatoes 229,526 233,209 220,380 221,306 227,506 19,109 21,493
Nursery Products 185,316 220,055 229,737 216,722 215,261 20,078 15,009
Fresh Lettuce 146,640 173,746 157,262 180,099 201,531 16,433 16,081
Grapefruit 240,408 189,744 221,443 208,329 200,273 12,716 13,727
Beer 341,784 280,088 211,861 177,241 199,782 16,284 13,346
Potato Chips 145,468 226,987 257,355 243,824 182,895 18,582 18,126
Walnuts 195,209 153,863 154,449 149,315 175,541 58,448 59,674
Fresh Cherries 140,650 113,556 154,793 169,516 159,885 325 81
Prunes 138,398 133,732 133,885 131,697 151,664 14,283 15,119
Fresh Tomatoes 123,789 122,345 127,153 148,312 150,990 15,137 13,676
Raisins 204,388 199,733 198,817 145,861 150,869 19,244 18,213
Proc. Sweet Corn 167,490 139,068 148,050 146,591 120,893 12,216 12,563
Total Other 4,838,913 4,765,679 4,864,543 5,121,136 5,296,828 466,508 480,139

GRAND TOTAL 10,623,941 10,319,150 10,299,184 10,537,852 11,059,857 1,074,085 1,056,591

Top United States Horticultural Product Exports By Volume
Ranked In Terms of Highest Value (includes only products with specific commodity definitions)

October October

Commodity FY 1997 FY 1998 FY 1999 FY 2000 FY 2001 FY 2001 FY 2002
Fresh Apples 690,595 539,685 664,969 571,860 742,377 56,979 49,776
Oranges 569,739 609,433 247,419 490,867 541,338 12,256 9,382
Frz. Potato Fries 396,738 438,425 468,826 469,287 505,641 38,134 36,993
Orange Juice All 565,332 553,175 554,951 550,888 464,112 37,200 27,024
Grapefruit 484,417 387,216 428,784 390,958 390,498 23,233 26,597
Fresh Onions 265,859 292,328 257,089 333,775 357,427 55,676 43,500
Fresh Lettuce 294,571 303,816 312,563 328,600 350,247 30,971 33,487
Wine & Wine Prdts. 208,786 266,294 274,696 281,475 311,924 34,462 26,655
Fresh Grapes 236,400 214,569 221,158 272,901 303,583 56,840 54,878
Beer 536,362 425,523 330,158 278,522 300,673 24,585 19,687
Proc. Tomatoes 293,112 300,327 264,369 277,277 297,129 25,503 27,219
Almonds 187,953 202,968 200,847 220,099 258,543 43,455 48,417
Fresh Melons 219,695 211,310 247,448 250,860 234,887 13,179 13,620
Fresh Tomatoes 153,657 133,687 148,271 181,892 173,470 15,175 17,256
Pears 126,603 156,807 145,816 162,629 158,199 19,879 23,131
Fresh Broccoli 130,999 126,791 154,514 182,848 157,465 9,998 11,940
Proc. Sweet Corn 203,613 171,294 186,153 187,818 150,891 15,682 13,351
Peaches 103,442 80,023 97,974 113,098 129,221 6,603 9,451
Lemons 120,330 113,392 113,931 106,249 110,507 7,599 8,034
Raisins 115,215 120,741 104,225 83,832 109,877 13,482 12,662

1/ Wine and beer is reported in 1,000 liters, orange juice in 1,000 single strength liters, and all other groups in 1,000 kilograms.
Source: U.S. Department of Commerce, Bureau of the Census.
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Top United States Horticultural Product Imports By Value
Ranked In Terms of Highest Value (includes only products with specific commodity definitions)

October October

Commodity 1/ FY 1997 FY 1998 FY 1999 FY 2000 FY 2001 FY 2001 FY 2002
--- 1,000 Dollars ---
Beer 1,443,326 1,677,002 1,865,038 2,126,018 2,296,135 179,208 193,501

Wine & Wine Prdts. 1,629,254 1,829,709 2,150,057 2,271,185 2,283,829 247,528 275,158
Bananas & Plantns 1,194,458 1,188,442 1,180,227 1,098,409 1,125,986 97,751 95,434

Nursery Products 565,267 632,672 673,194 745,977 789,101 61,761 63,454
Fresh Tomatoes 611,612 735,180 713,121 608,428 755,045 45,339 38,727
Fresh Grapes 386,183 440,659 545,409 518,260 581,556 1,318 1,458
Cut Flowers 572,926 630,067 578,766 623,213 577,418 44,303 42,086
Fresh Peppers 251,908 343,606 324,880 451,848 507,988 16,504 22,420
Cashews 292,315 339,490 390,111 487,687 366,689 35,212 36,218
Frz. French Fries 156,831 216,576 252,437 321,914 338,228 29,089 33,771
Essential Oils 322,447 350,086 315,861 309,570 300,590 28,508 29,547
Fresh Melons 226,502 250,921 277,880 259,797 285,704 4,581 2,593
All Apple Juices 354,632 228,735 210,263 278,975 230,406 22,629 17,528
Olives 184,217 181,730 200,293 184,928 204,810 18,023 19,413
Fresh Cucumbers 100,823 154,634 138,241 168,771 200,549 11,955 10,325
All Orange Juices 240,072 211,353 285,947 243,298 185,093 20,310 12,212
Fresh Onions 127,447 151,990 135,574 131,705 168,116 11,990 12,869
Fresh Mangos 123,009 125,047 138,823 142,010 152,116 4,594 7,463
Fresh Pineapple 74,441 83,676 121,679 117,539 151,753 14,199 12,125
Total Other 4,222,577 4,604,941 5,368,446 5,315,151 5,509,420 438,827 493,193

GRAND TOTAL 13,080,247 14,376,516 15,866,247 16,404,683 17,010,532 1,333,629 1,419,495
1/ Nursery Products excludes cut flowers.

United States Top Horticultural Product Imports By Volume
Ranked In Terms of Highest Value (includes only products with specific commodity definitions)

October October

Commodity 1/ 2/ FY 1997 FY 1998 FY 1999 FY 2000 FY 2001 FY 2001 FY 2002
Beer 1,612,379 1,869,577 2,072,394 2,290,532 2,490,735 191,642 209,443
Wine & Wine Prdts. 432,192 428,664 420,152 481,164 510,730 48,235 57,238
Bananas & Plantns 3,911,294 4,135,832 4,369,283 4,350,838 4,046,727 366,846 339,178
Nursery Products 2,206,085 2,460,306 2,765,772 2,860,569 2,926,298 280,817 288,960
Fresh Tomatoes 743,205 856,852 722,591 708,690 868,118 51,305 36,365
Fresh Grapes 351,567 419,956 387,022 452,119 418,443 2,720 1,275
Cut Flowers 2,770,092 2,770,186 2,707,948 2,804,568 2,642,134 202,516 209,940
Fresh Peppers 284,221 319,671 345,444 352,169 346,518 20,096 22,231
Frz. French Fries 269,794 353,931 397,455 470,605 519,751 43,370 53,172
Frz. Potato Fries 779,005 860,437 873,032 898,995 878,214 14,248 8,372
All Apple Juices 1,084,986 1,016,823 1,140,355 1,171,502 1,230,760 98,845 97,844
Fresh Cucumbers 302,306 327,745 336,045 346,863 373,596 21,730 16,133
All Orange Juices 1,116,798 1,063,239 1,326,231 1,284,749 976,227 108,000 77,121
Fresh Onions 261,088 259,188 246,532 224,080 269,156 17,240 28,272
Fresh Mangos 191,115 188,767 212,992 231,078 229,492 6,053 10,026
Fresh Pineapple 171,253 255,533 272,601 304,207 333,476 30,790 22,144
Fresh Squash 141,192 157,537 151,916 156,520 168,099 8,136 11,539
Frozen Broccoli 169,458 153,962 186,187 164,090 168,988 18,505 16,131
Fresh Apples 168,564 156,700 158,550 170,490 156,593 5,686 5,021

1/ Wine and beer is reported in 1,000 liters, orange juice in 1,000 single strength liters, and all other groups in 1,000 kilograms.
2/ Nursery Products excludes cut flowers.
Source: U.S. Department of Commerce, Bureau of the Census.
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Selected Horticultural Crop Prices Received By U.S. Growers

Domestic 2000 2001 % Change % Change

Commodity Units Nov Oct Nov /1 Last Month Lag Year
Dollarg/unit

Grapefruit 2/ Box 2.8 5.29 3.06 -42.2% 9.3%
Lemons 2/ Box 2.29 20.37 1934 -5.1% 744.5%
Limes 2/ Box 0 0 0 na na
Oranges 2/ Box 2.69 5.12 3.19 -37.7% 18.6%
Tangdos 2/ Box 147 0 1.87 na 27.2%
Tangerines 2/ Box 791 9.22 7.48 -18.9% -5.4%
Temples 2/ Box 0 0 0 na na
Apples, fresh 3/ Lb. 0.185 0.242 0.233 -3.7% 25.9%
Grapes Ton 750 600 600 0.0% -20.0%
Peaches Lb. 0 0 0 na na
Pears, fresh 3/ Ton 323 413 350 -15.3% 8.4%
Strawberries, fresh Lb. 0 0.807 0.964 19.5% na
Asparagus 4/ Cwit. 0 137 129 -5.8% na
Broccoli 4/ Cwit. 48.1 24.2 222 -8.3% -53.8%
Cantaloupes Cwit. 28 16 18.3 14.4% -34.6%
Carrots 4/ Cwit. 14.3 17 18 5.9% 25.9%
Cauliflower 4/ Cwit. 70 21.6 20.1 -6.9% -71.3%
Celery 4/ Cwit. 195 7.46 9.01 20.8% -53.8%
Sweet Corn 4/ Cwit. 17.9 20.8 22.6 8.7% 26.3%
Cucumbers 4/ Cwit. 12.2 14.2 19.1 34.5% 56.6%
Lettuce 4/ Cwit. 18.7 11.3 105 -1.1% -43.9%
Onions 4/ Cwit. 11 104 10 -3.8% -9.1%
Snap Beans 4/ Cwit. 48.3 50.1 46.9 -6.4% -2.9%
Tomatoes 4/ Cwit. 47.5 28.8 30.3 5.2% -36.2%

1/ Preiminary.

2/ Equivaent on-tree returns.

3/ Equivalent packinghouse-door returnsfor CA and NY (applesonly), OR (pears only), and
WA (apples, peaches, and pears). Prices as sold for other states.

4/ Fresh-market, FOB shipping point.

Weight per box of citrus.

Grapefruit : AZ, CA =67 Lbs., Florida= 85 Lbs., and Texas = 80 Lbs. per box.
Lemons: AZ, CA = 76 Lbs. per box.

Limes: Florida = 88 Lbs. per box.

Oranges: AZ, CA = 75 Lbs., Florida= 90 Lbs., and Texas = 85 Lbs. per box.
Tangelos and Temples: Florida 90 Lbs. per box.

Note: Zeroesindicate insufficient information or insufficient sales to establish aprice.
Source: Nationd Agricultural Statigtics Service (NASS), USDA.
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